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Preface 

Sindi (Social Media Supported Indicators for User Driven Service Innovation) 
was a 2-year research project from Oct 2010 and to Dec 2012. It responded to 
spring 2010 Tekes call and funding with theme “from demand and user-driven 
innovation policy to action”. It was a collaboration project between VTT, the 
Intelligent Information System Laboratory (IISLab) at Tampere University of 
Technology (TUT) and Innovation Ecosystems Network (IEN) group at mediaX 
at Stanford University. The goal of the project was to develop and validate 
indicators for measuring the process and impact of user driven ICT supported 
service innovation. The project concentrated in exploiting the increasingly diverse 
digital socially constructed databases, and data collected from social media in 
indicator measuring, visualizing and meaning making. A major focus of the 
project was the development of methods and toolchains for the data-driven visual 
analysis of the network structure and network dynamics of selected innovation 
ecosystems.  

As a result of the project, it was shown that social media provides data that can be 
used toward exploring innovation activities in various levels. Using social 
network analysis, novel types of indicators that can be called “blue sky indicators” 
were introduced for measuring broad-based innovation — in forms of network 
visualizations including network analytics; also other forms of visualizations, such 
as time lines, were seen to bring insights and support the network views. The 
results as well as processes towards them are described in the number of 
conference papers and other scientific papers produced during the project. 

The Sindi team was strongly supported by the steering group consisting of the 
following members: Petteri Alahuhta (chair), VTT; Antti Eskola, TEM; 
Christopher Palmberg, Tekes; Outi Rouru-Kuivala, City of Oulu; Ilkka Ketola, 
Videra; Seppo Pohjolainen, TUT; Martha G. Russell, mediaX at Stanford; and 
Minna Isomursu, VTT. The team wants to thank all of them for their great advice 
and valuable support. Also, we want to express our thanks to: Case EIT ICT Labs, 
Prof. Marko Turpeinen; Case MEL at Metsokangas, with Otto Leskinen, Pekka 
Nivala; Case Erimenu with Terhi Hurme, Tarja Heimolehto, Kirsi Silius and 
Anne-Maritta Tervakari; Case Owela with Pirjo Friedrich and Kaarina Karppinen; 
Case Tekes Young Innovative Companies and Kari Herlevi, Soile Ollila and Risto 
Setälä as well to Finnvera’s Petri Laine. In addition, we want to express our 
deepest thanks for prof. Stephen Vargo for his insights; for Neil Rubens and 
Camilla Yu from IEN for their contributions; for Dr. Rahul Basole for his support 
and data; and for everyone else who we had the priviledge to meet during the 
Sindi project. 

In Oulu, 15.12.2012 

Authors 
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1. Introduction 

The benefits and necessity of user driven innovation is already widely acknowledged. 
However, there is no or very little indicators to measure and follow the actual efficiency and 
impact of user driven innovation, or even innovation in general. Innovation indicators are 
intended to help us to better understand innovation and its relation to economic growth as 
well as provide for benchmarking (Oslo Manual), but problems with innovation measurement 
are widely acknowledged: Milbergs (2007) has concluded that “currently available indicators 
and measurement methods do not adequately describe in a timely manner the dynamics of 
innovation today”; OECD has called for “blue-sky indicators” (2006), and Nesta for reliable 
data for evidence-based policy (2008) etc. 
 
Most of the prevailing methods for analysing innovation diffusion and impact are very much 
based on ex post/retrospective analysis which means they analyse the situation “after the 
fact” and cannot be used for monitoring and steering innovation work. Current indicators are 
based on statistically representative samples, often collected with dedicated surveys, as well 
as official financial corporate reports—and they rely on what companies already track, since 
many firms do not yet monitor their own innovation activities in a consistent manner (NESTA, 
2008). In addition, current innovation indicators are oftentimes seen as incomplete, not 
addressing the intangibility of innovation, and too concentrated on organizational and 
national levels, with team levels and regional levels receiving little attention (Beck et al., 
2008; Nilsson et al., 2010); they are seen to be lacking in detail and timeliness (Perani et al., 
2006) and, perhaps most importantly, aggregate indicators, mean values and many other 
statistical indicators are not able to show the ecosystemic side of things, the networked 
structure of the ecosystem and the networks of relationships around and between the 
innovation actors.     
 
Lack of indicators also makes the comparison of different methods of innovation and 
approaches for innovation policy development challenging. Thus, policy makers and other 
high-level innovation stakeholders insist timely, actionable innovation indicators that, at the 
same time, sometimes paradoxically, are consistent, repeatable, enable comparisons over 
time and between nations and regions. Consequently, companies are finding it difficult to 
choose the method(s) that would best fit their situation. 
 
The goal of the SINDI project is to explore, define and validate social media supported 
indicators measuring the efficiency and impact of user driven innovation methods when 
developing ICT supported service innovations. Figure 1 illustrates the scope of the project. 
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Figure. 1. Initial scope of Sindi project 

If previously shortage of real-time innovation data was a challenge, this is no longer the key 
issue; the vast sea of data being generated through social media and other sources putting 
out openly available data is oftentimes addressed as information overload or big data “as the 
next frontier for innovation, competition and productivity” (McKinsey, 2011). In this project we 
argued that social media tools and platforms can provide faster and more flexible tools for 
monitoring the diffusion and impact of user driven innovation in both micro- and macro levels. 
Hence, the focus and the novelty of the research was in deriving indicators through extensive 
use of socially constructed data sources and measurement processes enacted with social 
media based solutions. Futhermore, methods of information visualization and social network 
analysis were used for analysing the diffusion of innovation and the structure, dynamics and 
evolution of value networks in the context of user driven innovation. As an end result, real-
time and socially constructed indicators and social-media inspired user driven innovation 
measurement and visual analysis tools were developed. 
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2. Goal 

 
The overall goal of this project was the design, implementation and evaluation of novel 
innovation indicators. Optimizing the impact of investments made by stimulus programs and 
public and private stakeholders is a quest shared by developers and decision makers around 
the world. Therefore, the objective of the project was to derive practical social media 
supported indicators, processes and tools for measuring, monitoring and follow-up of the 
impacts of user driven innovation in the context of ICT supported service innovations.  
 
The project was structured into 4 work packages, each with their specific tasks. The 
expected results, as stated in the project plan, are also presented in table 1. 
 

Table 1. Structuring of this project 

WP Task Time Expected results 

1: Social media 
supported 
indicators for 
measuring the 
impact of user 
driven innovation 
(leader: VTT) 

1.1. Needs and 
requirements for 
indicators 
 
1.2. Indicator 
framework 
 

3 months/ VTT 
 
 
 
3 months(VTT  
 

Indicator needs and 
requirements 
 
Generic indicator and 
measurement framework 
Domain specific indicator 
and measurement 
frameworks 

2: Impact 
analysis and 
meaning making 
support process 
and tools  
(leader: TUT) 

2.1 Measurement 
and impact 
analysis process 
 
2.2. Analysis and 
measurement 
instruments 
 
2.3. Visualization, 
meaning making 
and value co-
creation support 
tools 

2 months/VTT 
 
 
 
1 month/VTT 
5 month/TUT 
 
 
 
2 months/VTT 
9 months/TUT 
 

Description of use of 
innovation indicators in 
selected contexts 
 
Analysis and measurement 
instruments and tools 
 
 
Visualization, meaning 
making and value co-
creation support tools 

3:Evaluation  
(leader: VTT) 
 

3.1. Evaluation 
framework 
 
3.2. Evaluation at 
the field 

2 months/VTT 
2 months/TUT 
 
7 months/VTT 
2 months/TUT 

Evaluation framework 
 
 
Revised deliverables, 
evaluation reports 

4: Dissemination 
and 
communication 
(leader: VTT) 

4.1. Dissemination 
 
 
 
4.2  Management 

3 months/VTT 
3 months/TUT 
 
 
1 month/VTT 

Web-based dissemination, 
workshops, roundtable 
discussions, scientific and 
other publications 
project status reports, 
steering group meetings 
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The project results were first used by participating case organizations for analyzing the 
impact of selected innovation examples. Already during or immediately after the project, the 
goal is that the results of the project will be widely adopted in participating organizations and 
to be used outside the context of case examples used in the project. 

3. Description 

Earlier perception of innovation was limited to new products or technologies that were a 
result of in-firm R&D activities. Now, innovation is seen as a wider concept including service 
and process innovation and goes well beyond R&D units and even beyond the borders of 
individual companies (Crossan and Apaydin, 2010). New theoretical approaches have 
emerged, including:  (a) user- and demand driven innovation as well as user innovation 
(Karat, 1997; Holmqvist, 2004; von Hippel, 1976; Franke et al., 2006), (b) open innovation 
(Chesbrough, 2003) and co-creation (Ramaswamy and Gouillart, 2010) (c) innovation 
networks and emphasis on multiple, independent actors (Kogut and Zander, 1996), as well 
as innovation ecosystems (Russell et al., 2011), and (d) service dominant logic for resource 
integration of actors (Vargo and Lusch, 2004; Vargo, 2009). Hence, the locus of innovation 
activities has changed, and many actors, most significantly users and consumers, are seen 
to be involved in it. Also the process of innovation is seen less linear, less waterfall-like, and 
approaches of agile methods and lean startup (Ries, 2011) are oftentimes applied. All this 
calls for changes in innovation measurement and management! 

3.1 Toward ecosystemic thinking 

Our systemic thinking recognizes the interactions among the many actors and other 
“determinants of innovation processes . . . that influence the development and diffusion of 
innovations” (Russell and Still, 1999). The ecosystem metaphor enriches the systems model 
with value and culture. Therefore, we use the term “innovation ecosystem” to refer to the 
inter-organizational, political, economic, environmental and technological systems of 
innovation through which a milieu conducive to business growth is catalyzed, sustained and 
supported. An innovation ecosystem is a network of relationships through which information, 
talent and knowledge flow through systems of sustained value co-creation. We use “social 
networks” to characterize networked individuals as sources of innovation in ecosystems. 
Networks are described by connections, or social links (Krackhardt and Hanson, 1993).  
Furthermore, we see that relationships are the channels through which resources flow, which 
has also been described in the flat-world economy (Friedman, 2005).  

3.1.1 Through co-creation and shared vision  

In our framework (figure 2), we have divided determinants, or elements of innovation 
ecosystem, into the categories of events, coalitions, impact, which all require shared 
understanding:  

• We see that change-making events take place within the innovation ecosystem. 
Independently and individually, decisions are made and actions are taken in the 
context of existing relationships, practices, finances, policies and culture. 

• Coalitions, or combinations, of various resources are key to innovation. According to 
Fung, Fung and Wind (2007), this ability to connect and manage competencies 
across a broad network of relationships is one of the most important meta-capabilities 
for a networked world. 

• Over time changes are observed; these are important impact milestones 
 
A shared vision develops among the coalitions and networks of people who perceive a 
synergistic future. It is this shared vision that enables people who are making individual and 
independent decisions to co-create value and accomplish transformation. Through these 
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relationships, shared meaning and dynamic trust develop into performance expectations 
about a shared future (Hagel and Seely Brown, 2005).  
 

 
Figure. 2. Innovation ecosystems transformation framework (Russell et al., 2011) 

Organisations receiving investment resources from the same financial resource may share 
complementary visions of the futures, complementary benefits from new technologies, and 
synergistic market development (Huhtamäki et al., 2011). In a like manner, organizations 
collaborating at board, task force and project team levels across government, academia and 
business sectors build and share complementary visions of the futures, complementary 
benefits from new technologies, and synergistic market development.  The participation of 
executives and board members in two or more organizations with related missions, markets, 
products or social responsibility is a potentially powerful force for value co-creation.   

3.1.2 Quest for transformation and visualizations 

Transformation takes place over a period of time as synergistic relationships of people, 
knowledge and resources evolve in response to changing internal and external forces. 
Changes take place through the innovation ecosystem, which can be defined at many 
different levels of an organization, a community, a region or country. The capacity to 
continually co-create and maintain value is essential for radical adjustments to disruptive 
forces (Christensen, 1997) as well as for the harmonious evolution of incremental growth.  
 
The transformative potential of the shared vision for an innovation ecosystem arises from 
new coalitions and network connections and the relationships on which they are based. Their 
shared vision is collectively realized and continually updated by the co-creation of events and 
their impact. The transformative potential of an innovation ecosystem lies in its capacity for 
continual realignment of synergistic relationships of people, knowledge and resources that 
promote harmonious growth of the system in agile responsiveness to changing internal and 
external forces. 
 

Coalition 
Even
t 

Impact 
Measure	
  &	
  
Track 

Interact	
  &	
  
Feedback 

Co-­‐Create	
  
Value 

Translate,	
  measure	
  and	
  transform	
  an	
  innovation	
  ecosystem 

Shared	
  
Vision 

 

Transform
ation 

 



 

    RESEARCH REPORT VTT-R-1113-13 
9 (23) 

 
 

 

Our data-driven approach is a vital element of our framework, and a key tool in 
understanding the transformation. This means that we believe it is important to gather data 
about the innovation ecosystem (events, coalitions and impact) and its shared vision so that 
the processes of measuring and tracking as well as of interacting and feedback can take 
place:  

• Measuring and tracking: Indicators used to measure and track change in innovation 
ecosystems have been described by Milberg et al. (2007) in the white paper prepared 
for the US National Academy of Sciences. Additional refinements and prioritization of 
the impact of transformations in innovation ecosystems have been proposed by Still 
et al. (2011). As organizational and social structures in the innovation ecosystems 
have been represented as networks (Wellman & Berkowitz, 1988), with nodes (social 
system members) and links (relationships) connecting the members, measuring and 
tracking those with methods of social network analytics (SNA) becomes possible. 

• Interact and feedback: Presenting and communicating about the results of measuring 
and tracking is a requirement for understanding the transformation. Through these 
visualizations (for example, network visualizations from SNA), the unknown becomes 
visible, and it can be used to refine the shared vision, simultaneously stimulating the 
next round of events. 

 
Transformation can be activated and accelerated through the orchestration of these 
networks. The concept of network orchestration refers to a kind of “discrete influence” that 
addresses the interdependencies and flexibility of actors in the network (Rizova, 2006), 
enabling coordination of the innovation network and bringing out the innovation output 
(Dhanaraj & Parkhe, 2006). Whereas network orchestration is not at the center of this 
research, we see that catalyzing and optimizing networks of relationships relies on network 
orchestration through an action model of events, impacts, and coalitions that build a shared 
vision that empowers the transformation. The shared vision can be seen to contribute tow the 
issue of innovation appropriability as well as network stability, therefore enabling better 
network orchestration. 

3.2 With social network analysis 

Addressing complex systems, here complex innovation systems or, in fact, innovation 
ecosystems including value and culture, as networks, allows us to study them as such. 
Therefore, if innovation networks need to be measured to be managed, then networks need 
to be measured, analysed and understood as networks.  
 
Social network analysis is a research field studying the structure of networks as social actors. 
The basic idea of network analysis perspective is that social structures can be represented 
as networks, that is, as sets of nodes (social system members) and sets of ties connecting 
the members (Wellman & Berkowitz, 1988). It has been used for several decades to study 
the sociological relationship of people and organization, and its key statistics include 
centrality (indicating relative importance of a node within the network), number of 
components in the networks (indicating how fragmented the network is (Wasserman and 
Faust, 1994; Welser et al., 2007) and others. With the rise of consumer-generated content, 
social network analysis has been deployed to analyze communication structures, content 
and virality in social media (Welser et al., 2007).  
 
The benefits of network analysis is in enabling investigators of networks to gain insight in the 
social configurations of the networks and helping them in communicating their findings to 
others (Freeman, 2009). Recently, Liu, Slotine and Barabási (2011) have showed that 
understanding the structure of a network is a key factor in the controllability of both 
engineered and real complex networks. 
 
Oftentimes visualizations, such as investigations of the patterning of the network, are used 
for sharing the findings of the investigations with others. They can reveal insights of 
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individual nodes, organizations or the network in the whole, and can contribute toward 
decision making about innovation, therefore supporting innovation management in the 
networked level. 
 
The existence and emergence of strategic value creation networks can be observed through 
network analysis of small, medium and large enterprises. Network analysis has been used to 
study the interdependence of industries and nations (Yim and Kang, 2008), as well as the 
dependence of innovation networks on knowledge flows (Owen-Smith and Powell, 2004). 

4. Limitations 

We recognize the fact that innovation indicators, social media, user-driven innovation, 
service innovation and innovation ecosystems (all themes mentioned in our research title) 
are all very general and varied topics. Our research has uniquely combined their research 
towards the goals of this study and the needs of the specific cases—and therefore our 
exploration into those themes is not intended to be considered comprehensive at each of the 
mentioned themes. For example, our ecosystemic approach and focus of networks has 
meant that we see individuals not only as users but as actors in the complex innovation 
networks. 
 
Further, the scope that the project addressed is very broad, ranging from the analysis of the 
development process and usage of a mobile learning application in an individual school in 
Oulu, Finland to the European innovation ecosystem and, eventually, its connections to 
Silicon Valley, Israel and the rest of the world. At the same time, the scale is representative 
of the power of the approach taken: with effectively equal resources, one can study 
phenomena from small to large and from local to global. 
 
Finally, it is evident that not all the data is available in social media and other openly 
available sources (naturally, our counterpoint is that not all data is available or used for 
current innovation indicators). Social media data is not “official data”, which has been first 
checked by the respective organizations and then officially released; it includes the opinions 
and emphasis of the individuals sharing it. Combined with the pace of sharing being fast, we 
acknowledge that there is a  “social and public bias” in social media data. 

5. Methods 

We have taken an explorative research approach in the project, i.e. we have taken steps to 
describe the potential that digital data in general and social media data in particular provides 
for the new innovation landscape. This exploration into innovation indicators was conducted 
with methods of literature reviews and multiple case studies. These methodologies were 
used side-by-side in an iterative manner. 
 
Literature reviews were conducted toward getting an in-depth understanding about the 
transitions related to concepts of innovation, innovation activities, innovation processes, 
innovation indicators as well as into addressing the data available on innovation activities. 
Also tools and methods, or “instruments” and their applicability to context of innovation were 
investigated during the study. 
 
During our project, we explored needs and requirements for innovation indicators within 5 
case environments (see below). Within these, our methods were action research oriented, as 
we aimed to support them and work with them in their innovation activities and in searching 
for relevant innovation indicators. According to our research theme, we concentrated on 
digital data related to our case environments, though we supplemented our understanding 
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with more traditional innovation research data data collected through interviews, surveys and 
videos as well as discussions with the members of our case environments. 

5.1 Case Owela–addressing end-user level 

Owela is an online innovation space that helps companies to co-design new and improve 
existing products and services based on consumer needs and ideas. It supports active user 
involvement in the innovation process from the the first ideas to piloting and actual use. It is 
developed and run by VTT.  
 
Supporting end-users in their activities to create value for the client is the key aspect of 
Owela. As end-users are organized as a community, the Owela facilitator needs to manage 
the community toward project success. 
 
Level:   End-users  
Social media: Content created by users using Owela as well as log data 

collected from the user activities 
Need:  Supporting the community of users through better facilitation and 

communicating about the innovation process 

5.2 Case MEL–addressing city level 

MEL (Media Enhanced Learning) is an educational technology service developed by VTT 
that is intended to support learning by introducing media components to studies in various 
subjects, allowing learning in and outside the classroom using mobile phones and 
computers. It is being developed and used at Metsokangas School in Oulu. The city of Oulu 
being an important stakeholder as it is actively supporting the development of new 
technologies by creating new services, and towards this goal wants to understand the 
potential of MEL. 
 
Level:  City-level 
Social media: Very limited presence on social media, some log data on the 

service is available 
Need: To address value of innovation process and its impacts for various 

stakeholders 

5.3 Case Erimenu–addressing regional level 

Erimenu.fi (translation “a special menu”) is a free web-based service for people with food 
allergies and other specialty dietary requirements. It is a hub of information on food products 
with more detailed ingredient lists than required by the European food legislation, and 
recipes specifically developed for specific diets. In addition, erimenu.fi automates the process 
of finding products and recipes for people that have speficied their diet into the service. The 
service is also a simple social networking service that allows the users to construct public or 
semi-public profiles and share information of their favourite products and recipes with other 
users. Therefore, the content of the service is a mixture of content generated by end users 
and companies. Erimenu.fi has been active since 2008 and in May 2011 had over 5,000 
registered users, and on average 7,000 monthly visitors (registered and non-registered 
users.) 
 
Level:   Started on regional level, also impacting national level 
Social media: Its actors present in this website (log data available for web 

analytics) and its facebook page 
Need:  To address measurability of collaboration with different partners,  

user statistics 
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5.4 Case Tekes Young Innovative Companies–addressing national 
level 

The Finnish Funding Agency for technology and development, Tekes, has a major role in 
building and sustaining the Finnish innovation ecosystem, through funding and other services 
that it provides for individual companies as well as clusters of organizations. One example of 
its strategy giving priority to growth-seeking innovative SMES is “funding for young innovative 
companies” (YIC), supporting young companies for international growth. Through this 
program, Tekes not only provides funding resources, but also expertise and experience of its 
personnel, access to accelerator services, as well as its connections.  
 
YIC was initiated in 2011, and is intended for a company that (1) has a capacity and 
willingness to strive for fast international growth, (2) has products or services that can 
generate considerable business, (3) has a credible growth plan, and a committed and skilled 
management team, (4) has been in operation for less than 6 years and is msall, and (5) 
invests strongly in innovation activities.  
 
The list of companies that are included in YIC program is provided publicly on Tekes website. 
 
Level:  National level 
Social media: YIC- program companies present in social media 
Need:  Collaboration of YIC companies, their linkages to others and to 

resources  

5.5 Case EIT ICT Labs–addressing European level 

EIT ICT Labs (http://eit.ictlabs.eu) is a major initiative intended to turn Europe into a global 
leader in ICT innovation, by establishing new types of partnerships between leading 
companies, research centres and universities in Europe. It started its activities in 2010 with 
creating the operational as well as judicial infrastructure; the year 2011 can be viewed as its 
first year in operation. 
 
EIT ICT Labs initially built upon nodes representing five world class ICT innovation centres 
located in Berlin, Eindhoven, Helsinki, Paris and Stockholm; in 2012 Trento was added as a 
node, and London and Budapest are associated partners. The role of the nodes is to execute 
the strategy, by focusing on excellence in education, research and innovation, and based on 
the co-location of the best academic and industry researchers, turning already excellent 
regional clusters into world-class innovation hotstpots.  
 
Level:   Eu-level 
Social media: Its actors present in social media and in socially constructed data 
Need:  To address measurability on its impact on the the European level 

and global level, for example: mobility, which is one key dimension 

6. Results 

The co-creation throughout Sindi brought results in many levels. New framework for thinking 
about innovation indicators was created (addressed as “paradigm shift”); the process toward 
indicators for innovation ecosystems presented (addressed as “data-driven innovation 
ecosystem visualization model”), and the novel social media based indicators were 
introduced. Throughout the project, the co-creation took place through writing of the papers 
for conferences and journals, which are also listed as results of the project. 
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6.1 Paradigm shift in innovation indicators 

 Analog Digital 

Innovation Companies 
R&D, closed innovation 
Few innovation actors 
New technology 
 
Tangibles 
Waterfall-model of innovation 
Patents, scientific 
publications, Number of new 
products 

Networks of companies, (eco)systems 
Open innovation, co-creation 
Many innovation actors, including users 
New technology, new services, new 
processes, new products 
Intangibles 
Agile innovation, lean start-ups 
Time-to-market, scalability 

Data Surveys, company reporting 
Lack of data 
Structured data 
Statistically representative 
samples 

Digital footprints of innovation actors 
Information overload 
Unstructured, unorganized, incomplete 
data 
Biased data 

Indicators Lagging behind 
Manual processes 
 
Table format, some graphs 
 

Possibilities for real-time 
Economical computer-powered processes, 
though challenging 
Interactive, data-driven visualizations, 
network visualizations, timelines, geospatial 
representations, (eco)systemic level 

6.2 Data-driven innovation ecosystem visualization model, 
emphasis on social network analytics 

Previously, large amounts of data have presented challenges for data handling, data analysis 
and data representation as well as the related organizational processes. Even with 
computers in use, much of the data processing has been conducted by people: collecting 
data from different sources with surveys or even from secondary, already digital sources, 
cleaning, aggregating and analyzing data with spreadsheet processors and tools alike is 
laborious, thus making the work cycles long, from weeks to months to years. Now, the 
advancements of computing capabilities have made storing, analysing, presenting and even 
interacting with large amounts of data possible, fast, almost real-time and economical. Data-
driven information visualization (Nykänen et al., 2007) is based on automating the 
visualization process with pipelines through which the data flows from raw data to 
multivariate, interactive dynamic representations at best in real time. 
 
Traditionally, innovation information is presented in tabular formats, with some excel-
supported graphs, with few dynamic and interactive features. The process of turning data 
into a dynamic graph or visual model has been seen as expensive, technically tricky and 
regarded as more of an experiment’s end product than an every-day tool (Hadhazy, 2011). 
The increased computing power available inexpensively coupled with immense amounts of 
data, or big data, now affords new possibilities for the development of innovation indicators 
and their representation as visualizations. 
 
Visualizations can help us “see through the forest of data”: they are more than pretty pictures 
as they allow for exploration of complexly interacting variables in real-time, as well as can 
reveal when instruments are not performing as intended (Hadnazy, 2011). Hence, for in-
depth understanding, the power of visualizations comes from combining human strengths to 
the computational capabilities. Visual analytics addresses this, with the definition of “the 
formation of abstract visual metaphors in combination with a human information discourse 
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(interaction) that enables detection of the expected and discovery of the unexpected within 
massive, dynamically changing information spaces.” (Wong and Thomas, 2004, p. 20).  
 
Figure 3 depicts the data-driven innovation ecosystem visualization model developed in the 
project. The collected raw data is managed locally to speed up the further steps of the 
analysis. Case- and question-specific projections of the data are created on basis of case-
specific filtering options, e.g. the home office of a company, and the projections are 
transformed to different visual representations such as networks, timelines, and value 
distribution diagrams. Finally, the visualizations are operationalized with the help of tools and 
widgets, in our case e.g. with Gephi, NodeXL, Gexf-js, and Highcharts.  
 

 
Figure 3. Our data-driven innovation ecosystem visualization model 

IEN dataset, a key resource used in the project, is based on socially constructed data that 
people have chosen to openly communicate about, share and modify related to businesses 
and start-ups (Rubens et al., 2010). In summer of 2012, the set contained data about over 
100,000 people, over 80,000 companies and 7,000 financing event. 
 
Figure 4 shows the basic principles of network analysis process applied as part of the overall 
ecosystem analysis. After a network is constructed, it is laid out to reveal its stucture. The 
different roles of network nodes are highlighted with the help of network metrics. Node 
betweenness, for example, shows nodes that act as bridges between different sections of the 
network. 

 
Figure 4. The two key stages of the network analysis process 
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6.3 Social media supported innovation indicators 

The resulting innovation indicators are constructed using on social network analysis metrics 
(of which we concentrated on betweenness centrality) presented in forms of visualization, 
representing multimode networks, i.e. networks including multiple types of actors. 

6.3.1 Examples of our novel, contextual innovation indicators 

Figure 5 is a compilation a set of examples of visual innovation indicators developed in the 
project:  

• Top left: Network of Tekes Young Innovative Companies and their Twitter followers 
(Huhtamäki et al., 2012). 

• Top right: A sample of hashtags from tweets sent during CeBIT 2012 tradefare (not 
published).  

• Middle left: The interconnections between innovation actors related to the six EIT 
ICT Labs nodes (Still et al., 2012; Still et al., 2011). 

• Middle right: The interconnections between innovation actors related to Tekes YIC 
program on basis of IEN data (Huhtamäki et al., 2012). 

• Bottom: Timeline analytics of the development process of the Multimedia Enhanced 
Learning (MEL) service (Still et al., 2012). 

 
To read the network visualizations, the following helps: 

• Nodes of different color represent different actors of the innovation ecosystem: 
investors are green, companies blue, individuals red, and universities are orange.  

• The lines connecting the nodes represent relationships of nodes: individuals working 
for or having worked for companies, individuals affiliated with universities, investors 
investing in companies, companies buying companies. 
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Figure 5. Examples of visual innovation indicators developed in the project 
 

6.3.2 Value of our innovation indicators 

Indeed, we have used network analysis more as a qualitative than quantitative means of 
showing and describing the different aspects of ecosystemic innovation, toward supporting 
human decision-making: 

Syncron

VocalCom 

YouTellMe

AF Telecom Sarl

Investitionsbank Berlin

Bloglovin

Jaina Capital

Playlogic

freshcreator

cronsync

myT

PredictiveDB

MAZ level one

Jungle Jam Tv

Gramond & Associ√É¬©sSerena Capital

Industrifonden

RapidBlue Solutions

research2guidance

Cloudo

b-process

PixlrBenc Enterprises

Apaja

Infopromotions

SIMSA

mygall

Crossbow Capital Partners Ltd

Balderton Capital

Naxicap Partners

Rheingau Ventures

Web Conseils

NiXEN

Oxent

hypios

Deutsche Golf Online

Mondeca

Galia Gestion

Fyesta.com

X5 Group

Allopass

WeTell Networks

Popkomm

Semantix

Intervisio

France Telecom

Promelys Participations

2Spaghi

Plyce

Kuponjo

Greetz

Bambuser

Online Revenue
Qvik

Prixing

Eindhoven

Geodruid 

AIG Investments

Room 328

Qualcomm
Next Performance

6th AP Fund

Ideable

Francesco Micheli Associati

Reduti

Ascade

Senseg

Mister Bell

Zokem

Skyrock

L'Atelier BNP Paribas

E-Box - Blogo.it

OpenSearchServer (Open Search Server)

Pharnext

Tribe of Noise

Shoudio

ZebraMobil

Spreaker

ezeep

Deutscher Mietkautionsbund

VNT Management

Dassault Systemes

Holtzbrinck eLAB

glispa

Horse Creek Entertainment

Deutsche Startups
European Founders Fund

Oboulo.com

Tinypay.me

Myngle

Vakuutuskone.com

Dimest

PolySpot

Zankapfel

Kiosked

Mxp4 Interactive Music

Pharmalink

Eurand

Zaypay.com

Galileo Performance

SpaceTec Capital Partners AG

Ookoohko

Hepa Wash

Tiki'labs

Helpalot

Insyde

LBBW Venture Capital GmbH

New Venture Partners

SAND HILL Services

Ioni"c

Metaboli

Aragon eRH

elunic Media GmbH

DFJ ePlanet Ventures

In"nieon Technologies

GuidePal

ESSEC VENTURES

Sinequa

Z-Cube

In"nity Fund

Tela Solutions

Colorjive

Greylock Partners

MergeOptics

Aster Capital

Present Plus

Vidoze

Helmi Technologies

European Equity Partners

Point-One Innovation Fund

zanox

HolidayInsider

LumoLink

stylefruits

Martinson Trigon Venture Partners

Layar

Movida Group

AMSJ

MediaMetrics

6Wunderkinder

Kuvva.com

The Library

I-Source Gestion

Kleiner Perkins Cau"eld & Byers

Golaem

SFR Developpement

Kamera

Virtual Fairground

Music Portal

Finnvera Venture Capital

Allgeier Holding

Screen9

Comeks

Avenso AG
Loopcam

Scint-X

ROCKET RENTALS

Earlybird Venture Capital

Oldelft Ultrasound

Aurelia Private Equity

Flabbermobile melting gmbh

EVENTKINGDOM

KTM Advance

Ysios Capital

2 Sides Consulting

MutuiOnline

Trust Solutions

Matchmeeting

RDMobile

49lights

CreditOnline Mediazione Creditizia spa

Multiposting

DailyDeal

Orkos Capital

Axant

DropGifts

CoutureSociety.com

Sparus Software

PlanMill

Conferendum

TXT Polymedia

Scientip√É¬¥le Capital

Owlient

Innovation Factory

Hedera Finances

VZnet Netzwerke

studdex

Sogeti
Videdressing

Fanzy

MarketDrums

Symbaloo

B32TRUST

Chapatiz

So"nnova Partners

Union Square Ventures

HP Ventures

WISAFORCE

Backbone Consulting 

Noxxon Pharma

SIS

Optiomi Invest

Energimyndigheten

YouSseMii

buddybrand

SellAnApp

Campanja

SoMePitching

Inventure Capital

Elaia Partners

EyeTrackShop

KfW Mittelstandsbank

entreprise-facile

Philips

Wevolve

Bloo

Scoopshot

Quest Ventures

Albumprinter

ru-Net Holdings

Yooneed.com

Mora√É¬∫n Investments

Easter Egg

Mepin

Kimengi

Kite Ventures

ZyLAB 

dotBERLIN

QuesCom

Noomiz

Arjowiggins Security

Innovations Kapital

Gowda Capital

Ferd Venture

Immobilio

BI-IT Solutions Ltd Oy

Sierra Ventures

Horizon Group

Capricode

Drupro Oy

Gogol Media

Newion

CrunchFund

Intunex

Enreach

Klarna

CDTM

FinnMob

Minteos

Fonecta

SPRYGG

L'Usine a Design

 Solidium

mypage.it

YD

vpod.tv

MK Payment Solutions GmbH

Cortus

Blyk

Elron Electronic Industries

As-App

Nokia Ovi

Safeberg

Readmill

Sports Tracking Technologies

Evertiq New Media

Halalati

Founder2be

Muxlim

Schneider Electric Ventures

AppsFire

XAnge PE

Jibr

Kisko Labs

Atlas Venture

Team Europe Ventures

Novapost

Twenga

PrepMyFuture

Arti"cial Solutions

SLAP digital

Saab

Faveous

IXcore

Provider Venture Partners

Florijn

IRL Connect

Canatu

Deutsche E$ecten -und Wechsel Beteiligungsgesellschaft

Quividi

Greenext 

J'aime Attendre

Boralis BV

Schroders Private Bank

DBV Technologies

BioScience Ventures Group

iORGA Group

Viveris Management

IamExpat

Picsearch

Ericsson

PixelTalents

M Cube

eYeka

ooboqoo

OTM Investments

2General

Unowhy

FGTnetwork

SG Capital Partenaires

ividence

Picodeon

iRex Technologies

Scalarium

Karyon-CTT

Main Capital Partners

BookRix

PressDoc

Digicompanion

Tweek

Hasso Plattner Ventures

Steria

HTGF

Anglia

Qameha

SmartGrains

BC Brandenburg Capital

Findevalidite.com

Wanteed

Iven & Hillmann

Catalyst Venture Partners

Cross Atlantic Ventures

Telegraaf Media Groep (TMG)

Glam .fr France

Pikkoo

Saut-en-parachute

WAMI Concept

Picuous

Way"nder

Konbini

SFR Development

Siemens

Mirakl

Mein Gutscheincode

mokono

Nicom Investissements

HelloInbox

Ihipo

Tradedoubler

Wrapp

Litorina

Townster

Photocollect

VODECLIC

Shootitlive

SoundCloud

4tiitoo

Kaeuferportal

Clayster

SEB Venture Capital

Bioservo Technologies

Cartomapic

Clicmobile

Jamii

Loquo

North West Fund

cramlr

Capsule Tech

in%uence digitale

SamInvest Mitt

Life Sciences Partners

Sauspiel

Entrepren√∂rsfonden

XAnge Capital

Cr√É¬©dit Mutuel ARKEA

Open Ocean

UPcload

nonstopConsulting International

Internetbolaget

LBI International

KFW

Euroling

Khosla Ventures

Fantastic Zero

FastBooking

Iliad

Consul risk management international

Violet

e-DJing

Flowdock

Keypoint-Berlin

Leankr

BaseCase

Via Venture Partners

Uniteam Communication

JayCut

ESN Social Software

Holtzbrinck Digital

Parinvest

easiware

Stootie

SAFE ID Solutions
Axel Springer

Recommendi

SoWeTrip

Bookeen

MIG AG

Tellmewhere

The Football Social Club

O$ees

Leiki

Natixis Investissement Partners

Dscuento Espa√É¬±a

Rocket Internet

Awdio

Aldebaran Robotics

MHS Capital

CyberTech International

Stardoll

K5 Advisors

BlackBox-BI

Imbera Electronics

Entrepreneur Venture

SiteBay

Entopic

Ala" Capital

Hobnox

Tamundo

Momox

Next Fubde capital

cloudControl

Yoolink

SunIdee

Starlounge International

Franson Technology AB

lollicode

Pactas

eBuilder
FundedByMe

Rough Cookie

Skylines

MobileGlobe

ScanNanoTek

yourdelivery

EspaceMax 

Nordic Venture Partners

Tech21

AstraZeneca Biotech Laboratory

EVIAGENICS

Cinode

Eventilla

Typerings.com

Sofanatics

Siemens Venture Capital

2 Minutes

Distribeo

Holvi

ISAI

Jupiter Venture

Viope Solutions

Edmond de Rothschild Venture Capital

DesignHotels.com

MadWaves

Amdam Webdesign

ActivearkClipsource

CEA Investissement

Booking.com

Realtime Technology

RunMyProcess

Con"dex

LinkoTec

Roottori

MWM Media Work%ow Management

Repudo

YesOrNow

Advertory

KfW Bankengruppe

Cr√É¬©dit Agricole Private Equity

Paridamis

Crowd Guru

Jaiku

Bayern Kapital

TranSiC

Quelle Energie

Audionamix

Benjamin Roh√É¬© Advisory

pliXos

Web Age

ZoomoramaTakative

POPMOG

Easypic.se

Nearparent

ThirdPresence

Investment Bank of Berlin - VC Fonds

CapDecisif

Panoratio

English Attack!

Still Muzik

Nervogrid

Talentory.com

Dweendle

Weplug

Hypersoft Information Systems

Weptun

Telecats

Mobile Tulip

Mobipocket.com

Mandriva

Playlistnow.fm

Mento

YouFoot

Teledata Networks

Jooce

Greenvironment

ExonHit Therapeutics

LetsBuyIt.com

Firm Factory Network

Choose WithMe

wooga

Rabble

Sopima

Scottish Equity Partners

Aurinvest

Yellow&Blue Investment Management

Visiarc

Groupe Verspieren

sharypic

Jesta Group

Tru'e Capital

ASSA ABLOY

Algoriddim

Zwangsversteigerung.EU

The Local

TechFund

Codingpeople

PathMotion

Merchii

YOOSE

Kuneri

Seventure  Partners

EyeEm

Instantor

hiogi

Festguiden Sverige

InfoBuild

No Search B.V.

Waddapp.com

3M New Ventures

Economizze

EdgeGuide

Moodstocks

Principia  SGR

Contur Software

Smeet

SEED GmbH

Tanla Solutions

pv magazine

Grazia Equity

Highland Capital Partners

L-Expert-comptable.com

GRIN Publishing

Gemmyo

Fondo Italiano di Investimento

RunToShop

Qiro

VTT Ventures

Wanajob

Soul2Match

GameGeneticsIBB Beteiligungsgesellschaft mbH

Traction Labs

Screentonic

Intel Capital

Stentys

Bynder

Synble

MELT.MEDIA RECRUITMENT

Omnikles 

Mancx & More AB

Avenso

AtBusiness Communications

Etap-On-Line

QAim Group

Vanatec

tricider

InDex Pharmaceuticals

Dada

Sodero Gestion

Mobshop

link-together

RedesignMe

EPF Partners

Mantex

Marvia

Gruppo MutuiOnline

F√∂rstaentrepren√∂rsfonden

Open-Plug

TVtrip

Demeter Partners

Mobile Trend

ResearchGate

Codemancers

MondeCaf√É¬©s

Masseran Gestion

G5 Entertainment

Photocase

Kistefos VC

Philips Venture Capital Fund

Demekon Entertainment

Netcycler

Neofonie

Sculpteo

Nordkapp

Rocket Ventures

Milengo

123Venture

Agematis

Herrenschmiede

Pepper GmbH

Falk Strascheg Holding

Peerialism

KAHN & ASSOCIES

Sigma Gestion

Nomao.com

Yooba

Deseven Capital

Qosmos

Vidispine

Growth Capital Fund

Netvibes

Calameo

FileRide

SkyRecon Systems

San Francisco Ltd

Gyllene Skor

Hop-Cube

Pro"t Software

COGEON

Nuxeo

MunEDA

HealthCap

24Access

Iris Capital 

Mirror42

Wevod

Pirelli Broadband Solutions

Finnish Industry Investment

Trento

Neoxia

Mangrove Capital Partners

Grand Cru

Ipsat Therapies

JamesList

userADgents

Fake Graphics

Ange Basile

Shopmium

√É‚Ä¶lands Investerings

Devolia

Diamyd Medical

Buzzcapture

TIME Equity Partners

achtQuark

Kisskissbankbank Technologies

Message Faces

Ezakus Labs

Customer Alliance

London Venture Partners

Travellution

Wakoopa

Etheryl

Somocon Oy

Bettermarks

Inexbee

AriadNEXT

InPlace

Enea

Silecs

DFJ Esprit

PortGratuit.fr

Cross Atlantic Partners

Wimdu

Spoontrip

Filehill

DS Digitale Seiten

ContextVision

uxebu

Galileo Partners

Eqvitec Partners Oy

Universum

LinkMed

VOICETRUST

Gilde Healthcare Partners

Predect

TRIBAX

Tothego

E(City

Hematris Wound Care

AXA Private Equity

Blaast

HENQ Invest

Digital Magics

TwitterCounter

Nokia Siemens Networks

unlike

Verteego (Emerald Vision)

Kaigan

fotopedia

Midroc New Technology

New Screens

Paydro

Tenaya Capital

servtag

Foodzy

Wireless Audio IP BV

Momail

ICC

Repeatit

Castlegrey

NOTXOR

Karolinska

Gidsy

Lainaaja

Uberblic Labs

Aito Technologies

Cashlog

Cardoz

mu"n

VideofyMe

imedo

Rocket Pack

Schokland Funds

Neli Technologies

Investment AB √É‚Äìresund

Jakun Media

Aldata Solution

Squace

RCOMS

Idealo UK

Astragy

RVR Systems

Exakis

Weswit

Feedbooks

EuroCottage

Dotcorp Asset Management

Avanquest Software

Exalead 

nfon

BLOG08

3D Geo

X5 Music

Veniu

Hypermobility

Orchestra Networks

Psycho Active Development

Rightware Oy

Konkuri Lerer Ventures

Samedi

Aggregate Media Funds

Tagmaster

Suntrica

VODU

Peerreach

FriendsClear

adQ Company

GL TRADE

Idean

Van Herk Biotech

Deezer

Promener

Yo.lk

phonedeck

sociomantic labs

txtr

Appli"er

24 Media Network

Sentica Partners

Magpie 

Appear Networks Systems

GoAlbert 

Appli"ed

Xamance

latershare

9%ats.com

One did it

Wellington Partners

Nochii

AdScale

Zylom Media Group

Cards O$

Boarding.fr

DN Capital

Emertec Gestion

PastBook

SuppreMol

Aspectize

XinXii

Pearltrees

SG Gestion

Kreatech Diagnostics

42Networks

Nestadio Capital

Plango

Benchmark Capital

Avida Group

Sopinspace

Telisma

Searchmetrics

Bayerische Beteiligungsgesellschaft

Kee Square

swabr

Telepo

ACE Management

IPTEGO

Triangle Venture Capital Group

Threeplicate

Publicis Groupe

Ineva & Partners

Hotsip

A(body

aladom

Dada SpA.

6sicuro.it

Weedo-IT

Yorkville Advisors

Tag Commander

TakWak

Milestone Venture Partners

Academica

EnjoyVenture

Fleck

ArtDB

MyWidz

STING

A(nitas GmbHBerlin

THEMA

Up & Net

Auriga Partners

Creandum

Ulule

graph.me

SubMate

Plazes

Zipipop

Listgeeks

Accel Partners

Banque de Vizille

Mobile Sorcery

CNM Ventures

Leadformance

APX

Sulake

Filao

Innogest

Voiturelib

Uplause

kontoblick

Optelo

Zyken

Core Competence

EVP Capital Management

Kazzong

Rite Ventures

HTT Sixgen

Sendandsee

Suomen Maksuturva

EncodingAll

Digital Bloom

XWiki

Adtoma

MAPPER Lithography

Newion Investments

The Fish Pool

ClubDeal

New Enterprise Associates

feest.je

Joberate

THECALLR

Investor Growth Capital

carpooling.com

glancr

Redpoint Ventures

Tracab

Lifetime Studios

Silicon Biosystems

Sympasis Innovation Capital

WiredAcademic 

Dailymotion

YOOWALK

Warrantify

Xsens Technologies

ATAWAO

GMPVC

Oronjo

Viking Venture Management

DAG Ventures

Hot Snow

Xtract

Toca Boca

Physical Interaction Lab

tv24

plista

e-Promo Ltd.

Bornexpress

BFB Fruehphasenfonds

Akvo

Latitude Sedona

NXP

Savalanche

Bit-side

Groupon (Citydeal)

BV Capital

Balloon

Trio Enterprises

Cabforce

Bipsly

youmag SAS

Oodrive

Kinnevik

SulfurCell

Ilmarinen Mutual Pension Insurance Company

Impeto Medical

Traveas

Ebuzzing

Harbour Front

hetras

Whitevector

Heaven

Bisnode

Vaibmu

Soci√É¬©t√É¬© Financi√É¬®re Lorient D√É¬©veloppement

Conor Venture Partners

Dealissime

Cybercom Group

ISN Virtual Worlds

MLstate

Streamezzo

DubLi

Jalbum

Baker Hughes Nederland Holdings

Convers8

YouMeTrip

Madmagz

Tacton Systems

Maximiles

Conferensum

Seedcamp

Groupe Revue Fiduciaire

Big Bang Ventures

Lightspeed Venture Partners

Avantium Technologies

Ecato

Synergie Finance

ViCommercetape.tv

Associated Parsers

Iteria, SARL

OSEO Innovation

JobSqr / Skyhood

Goldman Sachs

Quest Management NV

testCloud.de

ByteActive

Rheingau Ventures GmbH

SEOshop

musiXmatch

Lumics

Aptilo Networks

Headweb

Videofy.me

Cybronics

Wedia

Climpact

Lifeline Ventures

EDBI

Jolicloud

excentos

Flirtatious Labs

La Financi√É¬®re de Brienne

Deutsche Venture Capital

Gemilo

Intera Partners

Pretty Simple

Heartbooker

D√É¬©veloppement et Partenariat

Checkitmobile

True size

A Music

Tail-f Systems

Business-On-Line

Booli

Earlybird Verwaltung GmbH

AUPEO!

6nema.com

XAnge Private Equity

SocialCom

Casaleggio Associati

Casengo

Powerkiss

Bertelsmann Digital Media Investments

Access2net

UpdateStar

A-Z Beteiligungen

stickapps

The Pirate Bay

Topicle

Siriona

Silk

Viadeo

Yubico

Books on Demand

Symsoft

NewMarCom

TRADUM

Navitas Capital

CM-CIC Capital Prive

Digia

Tripvan

E-view

tripXP

IDInvest Partners

PRELYTIS

gate5

Etoile Media group

Hybrigenics

Sounday

DSO Interactive

cacatoo

TripSay

NYX Interactive

Wengo

Omnicloud

eduPad

Royalquiz 

Quadriplay Venture

TripMeister

ILOG

Paris Business Angels

Ironstar Helsinki

H&D Wireless

PACE Aerospace Engineering and Information Technology

BlueBubbleLab

ING Group

FooFactory

be2

RELEX

PocketMobile

Easytobook.com

ICSO Private Equity

Acton Capital Partners

Bearstech

TLcom Capital Partners

Cleeng

A Vendre A Louer

LINAGORA

classmarkets

Palabea e-Services GmbH

Cint

Rabobank

UDcast

Augure

A Plus Finance

Eurovestech

Capital Partners

Zouk Capital

Humedics

Nanoradio

buero fuer neues denken

Alchemy

Passion Capital

A$√§rsstrategerna

JDR.MA

Marratech

Paca Entreprendre

Freshmilk NetTV

Visuamobile

ZAPITANO

Finadvance

Live Unsigned

WOT Services Ltd.

Solid Ventures

Authix Tecnologies 

bmp media investors

GratisPrint.nl

URBANARA

Lifeline Ventures

iBuyWeSell

Vaisala

Tekes

MarkThisDate

YOC Group

Umma UnitedsoontobeweblibEasyvoyage

FCP Biotech Holding

BeezUP

CapMan Oyj

Get Localization

neo-nomade

MyCE

Reactive Search

Shopping-Time

E8 - Personal CRM

Ingate Systems

Hibox Systems

Swedish Orphan Biovitrum

InfoHubble

Strategic European Technologies

Naive Solutions

Moviepilot

Amen.

eBuddy

Peecho

Pistachio

Veraventure

EXTOREL Management

makeastartup.com

incspark

IntraWorlds

Tripbirds

KeepAnEye.tv

Alliance Entreprendre

PunktB

Tendance Horlogerie

Makayama Media B.V.

DarkWorks

Extendi

Danfoss Ventures

Winwind

FutureScape International

BankInvest

MyPronostic

ICT-Services

kaufDA

Andreessen Horowitz

Movinto Fun

OpenPortal

Codento

Skepr

Nokia Growth Partners

Foresee Equity Management

Lieferheld

BioMedPartners

Semiocast

Redriever

Trivop

Bundeswirtschaftsministerium

Aloqa

NovaSparks

Allmyapps

OpenSynergy

Curefab

Outrider Sweden

EBS Technologies

Marco Bicocchi Pichi

Access Partners

AMS-IX 

O$erti

True Software Scandinavia

Stuvia

Gofresh

ZNet Labs

Nexit Ventures

MIG Fonds

Wiqet Media

andUNITE

InterestID

NextStage

Triviumsoft

Documill

ExpertPlug

Unither Pharmaceuticals

Simple IT

UFG Private Equity

mobicampus

NetClub

JOA Oil & Gas

Nulaz

Datedicted

Venture Incubator

Alven Capital

Teliasonera

WebMedic

Plinga

MailUp

Tioga Venture

Cantemo

Textkernel

AlloCin√É¬©

docTrackr

Qualcomm Ventures

Kerlink

8 Points

[is value]

Advent Venture PartnersConject

Re"ned Labs

Songbeat GmbH

Aurel NextStage Private Equity

Doughty Hanson Technology Ventures

Sofa

LEADshare

Chronollection

Alshain

SwopApp

Ilse media

Groupe des Ecoles de Telecommunications

eCAPITAL Entrepreneurial Partners AG

UBIKOD

Mirbonus Russia

eVenture Capital Partners

Wyatt Media Group

United Maps

BNP Paribas

SAP Ventures

Table-Booking eHarmony

Shicon

metropolissimo

WikiPock

Cisco Systems

Mobispine

Tribevine

Mr.Goodliving

Scoreloop

fg microtec

Qualis SCA

Wozaik

There Corporation

Compario

Dicole

EFFILIATION

OpenTrust

ProcessOne

Applied Ventures

Innoven Partners

High-Tech Gruenderfonds

Tengelmann E-Commerce Beteiligungs

IsCool Entertainment

iMediation

Vocab

Superimmo

Wiral Internet Group

Zyken - NightCove

NewsCollective

MovingLabs

Hyperactive Media

Twitoaster

Xindesk

Es"n Gestion

Chevrillon & Associ√É¬©s

AcceptEmail

textunes

Mountain Partners

Chugulu Games

Futura Invest

Recipharm

Amor√É¬ßage Rh√É¬¥ne Alpes

eDarling

Metaversum
Agendia

Ace Ventures

Adyen

Mountain Super Angel

Nordic Wireless

Investment Arm

Scandinavian Startups

Sprint Bioscience

Venture Bonsai

ComActivity

bonusbox

MODUL 1 DATA

Aescap Venture

55

INDOM

Open CS

BrainsToVentures

Sano" Aventis

Kreos Capital

Maltem Consulting

Ramscreek

Jobingenieur

Tbricks

eCO2market

MegaZebra

Seed Fund Vera Ltd

sofatutor

AnalytiCon Discovery

Nodeta

Van den Ende & Deitmers

Sendit

GroupCamp

Dacos Software

headr

Comuto

SocialReferral

NetHawk

Vigno

Prylos

ESSEC

Sunstone Capital
Couture Society

Tietoset

Sponsormob

PolyTechnos Venture Partners

Wein der Woche

TIC-mobile

Stream"le

BookitNow!

Pixways

Societe Generale  Asset Management

Almi Invest

Gutenberg Technology

Njuice

Webtrekk

Kernel Investissements

Norbert Zaenker und Kollegen, Translators and Interpreters

AvalanShare 

Alto Invest

M-Investar

MADS
IMBULL

EntropySoft

Tempo Capital

yellowstay

Liquavista

TipiT

V.D.G

JolieBox

Beansight

Pilot Systems

Zieltra(c

OpinewsTV

ExploLab

Agents Associes

Nealite

digital"br

Teknisk Partner

Stylight

Italian Angels for Growth

Noterik

Sudinnova

komdat.com
clipkit

Veact

Vibeex

bendecho

ScreenToaster

Scrumers

Kewego

Sa$ron Hill Ventures

Industrial and Financial Investments Company

honeywish

Josh"re

livecastr

Regenesance

CDC Innovation

Extrakoll 

Supercell

GIGA Digital Television

Valtech

24MAS

Coeus Solutions

MeilleursAgents.com

Greendizer

acomo

AAC Capital Partners

INOVIS Capital

Terraplay Systems

iode

Genomatix Software

Sciences-U

Stockholm

PacketFront

RWE Ventures

General Atlantic

Ventech

In"nancials

foodfood

ServiceFinder

mytheresa.com

FGT Network

Credit Agricole Private Equity

Implicit Link

SG Asset Management Private Equity

Projectplace International

PROfounders Capital

Syntensia

Ouest Ventures

Sensorly

ScienceStage.com

iZettle

Ondernemersplanet.com

Developer's Helsinki

ERP-Software.org

Hellocoton

Lipperhey

Yuru

So(nova

exponaute

Tedemis

Emos Futures

M10 GmbH

LikedBy

WOVOX

CareerZoo Network

Prim√¢‚Ç¨‚Ñ¢Vision

CM-CIC Capital Priv√É¬©

Wezz Interactive

BonVenture

Odyssey Investment Partners

Tripl

OMQ

BI-SAM Technologies

Cinequant

LVMH

CDC Entreprises

piabo public relations

LaterLoop

DCIF

Gandi.net

360 Capital Partners

PlayDo

protected-networks.com

Financiere De l'Echiquier

faberNovel

TruQu

Habbo

30loops

HyperIn

Orange Dogs

DS Digitale Seiten GmbH

P21

Venture Technologies

Tonight.eu

Signavio

Tuxera

KTH Chalmers Capital

Venturi 2009 ISF

iversity

skobbler

Airtek Capital Group

MXP4

Vadrouille Services

Assor

So"nnova Ventures

Blumberg Capital

TriNova

Blocket

IRDI Midi Pyrenees

Clavain Technologies

Frontiers of Interaction

Rebate Networks GmbH

Banexi Ventures

Spinlet

Vente-privee.com

HereWeDate

Susuh

Fiat Automobiles Group

Creathor Venture Management

VALOIS VINTAGE PARIS

Crowdpark

Vaadin

France Telecom Technologies Investissements

Haloya

General Wireless

Ahjomedia

VideoMark

12designer

blueKiwi Software

Iwedia Technologies

HRA Pharma

DesignTorget

Videdressing.com

amiando

Evatek

Present

F√∂rstaKapitlet.se

Tiiptop

Volvo Technology Transfer

Amadeus Capital Partners

twago - teamwork across global o(ces

Gimlet

Adaptlogic

alaTest

Mobypicture

Esendra

Mendor

Fuchstre$ - Doppelkopf f&uuml;r F&uuml;chse

Newtracks

CLX Networks

Vacation Relation

Imagiin.

Curvanade

Accedo Broadband

Everyplay

Soocial

CIC Vizille Capital Innovation

Quadrem

Cardcloud

brownson technologies

GfK SE

Miniclip

Zapaday

Enemy Unknown

Sige" Ventures Gestion

Oncos Therapeutics

doctr

Nanotron Technologies

bemydate

Steam Republic

Atlas Invoice

Orixa Media

Silicon Hive

quoobs

MyVideo

studentSN

Rutoo international

URBANITED

Bridgepoint

HammerKit

Hyper Urban Level User Sweden

Moozey

GeoSentric

Sophia Eurolab

snom technology

CEM4Mobile Solutions Ltd.
Envault Corporation

Social Games Observer

Redeye

Jentro Technologies

Kadaza

BayBG

IXcore

Adrime

Dealstreet

idiligo

Keybroker

op5

Diaferon

Y Combinator

Partech International

KIZOO

Zervant

podcast.de

deltatre

CLS Holdings

Annonskartan.se

CLIQ Digital

123 Venture

22tracks

Directlyrics

Idealo

Forbion Capital Partners

Fambit

ZernikeMeta Ventures

ERP Startfonds

E(data

Hello Interactive TV 

Ventegis Capital

LIOR INVESTISSEMENTS

LinguaTV

ALENTY

Point

QUADOCTA

MediSapiens

Vector Fabrics

Autoreduc

Nexstim

aFrogleap

BabDreams

John Nurminen Oy

Polarbit

isource

Bendesign

InterAtlas

KlikkaPromo

Yachtico

Co-Investor

madvertise

FRWD Technologies

Groupe Siparex

Scope Capital Advisory

Genomic Vision

SchedJoules.com

metaio

Antidox

ScaleUp Technologies

Solairedirect

Spaaza

valuescope

HRM CONSULTING GmbH

Spotzer Media Group

Wipolo

Agence France Presse (AFP)

MobileTag

30 Digits GmbH

Moogo

Baobaz

Pierlis

NicOx

Tamtron

Trendy Workshop

deal united

Red Cross Finland

Freever

Bayern Kapital GmbH

Viarentals

castaclip

Eftos

Inventure Oy

CM-CIC Capital Priv√É¬©

Know IT

Jongla

Teknoinvest

Yamas Ventures GmbH

YiGG

EpiCrystals

Raumfeld
BHM Group

AdInvest

Yasuu

CITA Gestion

KL Ventures

RedScarf GmbH

Fabrication Games

FAM Sports

Weborama

AW-Energy

tutoria GmbH

anounz
The Beauty Tribe

Estag Capital

PDV Inter-Media Ventures

F-Secure

Hi Media

nugg.ad AG

Improve Digital

Deutsche Telekom Labs

F√É¬©vrier 46

Tuubio

Beneq

Opendisc

Project A Ventures

iliketotallyloveit

Voddler

3 Slips

friendfund

Tribe Studios

MIST Technologies

Telefonica

Nowfashion

Zimory

digital publishing

PPM Oost

PinkelStar

Ratkaisutoimisto Galen

Looklet.com

Imsys

Bumblehood

Consult Paprika

Kalydo

Intoloop

040Hosting

Viivamedia

DynaCloud

Asteel

Gemini Israel Funds

Pino Partecipazioni

The Next Web

IJENKO (mobigard)

Voxmobili

Whatser

Ipsos

Kwaga

Sixela Ventures Pte Ltd

Stupe%ix

myON-ID Media 

Conmio

J.C.M.B. Beteiligungs GmbH

XS2TheWorld

Green"eld Wind

Kivra

BackupAgent

PopCatcher

Smartson

3i Group
Jakaa

IDG Ventures

Blogipedia.com

T-Venture

youmag

Sensinode

WISHFI

plazz entertainment AG 

furtiv

chocri

Sanpaolo IMI Fondi Chiusi

Syslore

Skatstube

Box & Automation Solutions  Bon-Priv√É¬©

aka-aki networks

Medicinal Genomics

Styloola

Tweelter

Tiitles

Freelancematch.nl

GigsWiz

Frosmo

SMS Italia Srl

printium

Courtanet

Paris Labs

Sportamore

FORZIERI

Rendez-vous Facile

Gamundo

Dayted

Sanako

Marketshot

Smava

Directed Edge

Liberty Surf Group

Ubitexx

East Interactive

TrueStar Group

Collected

Atomico

Trivantis Corporation

datango

frents

StylesClub

Gemzies

L-EigenkapitalAgentur

GGV Capital 

Veturi Venture Accelerator

EURORDIS - Rare Diseases Europe

Student Competitions AB

Accelero Bioanalytics

Securitas

13th Lab

Draper Investment Company

Neuhaus Partners

Capricorn Venture Partners

Applicationworx

Besser Betreut

Moconso

BaseClip

Favela Fabric
Playlistify

BlueTeach

blueKiwi

NumberFour

Index Ventures

Amundi Private Equity Funds

Epixis

Kadeal
Himalaya

HackFwd

XLSTAT

Shu'er.fm

SecurActive

The Beta Family

Brainglass

GANDA

Sting Capital

Innozed

Tori Innovations

Kennet Partners

BOKU

Massive Digital

Safran

Spizeo

Koalog

Cleantech Finland

Aksoy Internet Ventures

SensoMotoric Instruments (SMI)

SuperSwitcher

Helsinki

Adsvark

Preorder

iBOOD

WatZatSong

Gimv

Friendticker

lingoking

Aventeon 

HOTEL Top-Level Domain

Weezic

OKKAM

Sitra Ventures

Nokia

FluidRiver

Zevenzeven

FSI

Shopandtip

Climate Change Capital

Munax

Investment AB Spiltan

Eviware

Entertainment Learning

Rockwell Collins Sweden

SongHi Entertainment

Unusuals

Kaupthing Bank

Lokad

Betaface

Groupe IF Research

Alandia Communication Systems

B√§rnt & √É‚Äûrnst

Yoocasa

Alyotech

Mark Red

AntVoice

Dooxe

Ondango

ShapeUp Club
Forte Netservices

Colorjinn

Sysoon.com

R2 International GmbH

Northzone

IT Capital

Hakema

Founders Fund

Swedish Energy Agency

MyFab

Springer

Holtzbrinck

Panfu

barcoo

IUT Institut f√É¬ºr Umwelttechnologien

Service Factory

Elendil

Telcred

PressMatrix

Vilant Systems

Paris

Imaginative Minds

BrainHeart Capital

Regiondo

Louis Vuitton

erAce Security Solutions

Mediastroika

bettenjagd

AdGibbon

SOFIALYS

BetKlub

Deskom

agile42 

LeadMedia Group

Valkee

Inspirational Stores

IQube

Mentum

Fortum

Quadrille Ing√É¬©nierie

Knorr-Bremse AG

Equal Dreams

Twones

Ciao

Vivoxid

Cosmotourist

Elsevier

shopotainment

Nomesia

Microtask

123deal
Bionest Partners

Brandsupply

MARS media

Prodcast

15Talents

Fashiolista

Notrefamille.com

VEMT

Kobojo

Lundbeckfond VenturesTurvasana

FIT Biotech

Casacanda

Zlio

Bitspace

Olery

Fa Diese 2

Derdack

CEFRIEL

Capricorn Cleantech Fund

Brokjespiloot.nl

Lowland Capital Partners

IKO System

daparto - Der Autoteile-Marktplatz

Recipefy

Vineta Communications

E-Sports Nordic

Eqvitec

NWZ Publishing House

Digital Sky Technologies

Mauton

Viveris Management Capita

HV Holtzbrinck Ventures

Iwa Labs

Citizenside

Mixtum

Global Gaming Factory

iconmobile group

Strikersoft

Liligo.com

U.S. Department of Energy

Flogs.com

Earlybird

Prime Ventures

Smartdate

Leetchi

Swedish Bar Systems

Rocket Internet

Planetveo

ViralTracker

Fruugo

Combinature Biopharm

utopia web

Ableton

Futurice

GlamFree.com

Fondazione Bruno Kessler

Clever Age

TVM Capital

Peexter

Mobeon

Target Partners

Neonode

GET Valorisation

Dumont Venture

Sequoia Capital

Berlin Capital Fund

Kigo

Deseven Capital

CargoGuard

CDC Enterprises

Ideable Venture Fund

Investments Search Friends

Synthesio

SecurityMatters

Axel Technologies

Tekes

PriceMinister

eValoriz

Santo Holding

Nanobiotix

Seventure Partners

NETODA

iDoc24

StickyADStv

TuneRights

Meetin.gs

pidoco√ã≈° Usability Suite

Amen Internet

Hoteliers

NLAB Solar

Just around Us

GeMeTec Metrology

Wallix

Ambient Sound Investmentsgoraisefund

wi"s.org

AkzoNobel

Securepoint Security Solutions

Boro Oy

Oddo Asset Management

sjn AG

Ykone

macht"t

Meridea Financial Software

Sumo

Escapio

Showroomprive

Turba

favit Network

CONNECTHINGS

Service2Media

baimos technologies

NTEC

Stori"c

Cultuzz

Iminent

Nadeo

TechFund Capital

Toogethr

Fonds Strat√É¬©gique d'Investissement

Global Life Science Ventures

International Society of Angel Investors

typLAB

Story Factory

Virtual Air Guitar Company

goRaiseFund.com

Aura Capital

Innobase

Statsground

want2do

Returnil

Brozengo

Daimon

Video%ow

True Ventures
Neurotar

Lapland Studio

Point Nine Capital

InvitePeople

Mediamobile

Ovelin

BioFund Management

Usabilla

Varma Mutual Pension Insurance Company

MeisterLabs

Videostrip

Excursiopedia

Moovement

QuickPrez

Actionality

Conduit Ventures

Webteilchen

Waymedia

High-Tech Gr√É¬ºnderfonds Management

Quest for Growth

Maintag

Zefanclub

GlamourApartments

Lucrum AG

Alcatel-Lucent
CAPS Entreprise

Browsink

HURRYCAM

DHG Holding

Europeatweb

FTAPI Software

Zonga

Jaduda

Pyrolia

Moxity Scientipole Initiative
IDF CAPITAL

Astutia Ventures

Kima Ventures

Do You Dream Up

Kawet

SuperSaaS

Ignition Partners

Optisense

Drutt Corporation

GILUPI

MYPHOTOCOLLAGE

Mister Spex

GoodWizz

EL Publishing

AdCombination

BayTech Venture Capital

Bretagne Jeunes

uptilab

XIHA

RankOne Media Group

Media Ventures

Nordic Market Solutions

Newfund Management

TestFreak

Peak Capital

Leikko

Veterinarians Online 247

Intel Capital

Nedforce

Team Europe

M2Mobi

Innovacom

CRiF

Numara Software France

ITN

Altruja

Endeavour Vision

Ad√É¬©quat

Imakumo

Hypeed

Cinemur

ALTAIDE

Iqua

Keldelice

beezbox

SponsorPay OTC Asset Management

Drimki rösler

socialbusiness

wul$

cms

twostriked

teamfollowback

panama

linke

ecm

studio

proiettore

b1ondemand

itunes

mittelstand

cebit

presscoverage

mobile360

strike

infosec

award

berlin

gadgets

rpah

sharepoint

hot

gaming

egov

itbberlin

pcmaxde

cebit2go

socialmedia

*cebit

aktuell

telekom

f4f

abas

rt

venezuela

iss

mvb
magdeburg

clubic

technik

visualrules

famouslies

boycottjapan

torten

openbudget

tech

innovationspreis

bundestag

de

geek

cebitspecial

socialweb

analytics

w8

brazil

top20favouritebandsofalltime

reddit

infogra"k

html5

cebit2g

news

grüne

zotac

ftw12

weltfrauentag

smm

gelbeseiten

windows2go
demail

trust

aivia

wft

windowsphone

dellcebit

lifebook

gruene

n24

ibmpulse

programm

500aday

cloudsoftswitch

haz

esports

bpm

security

nl_tech

ict

mintforum

marketing

cebit12
msftcebit

manufacturing

inubit

cpbr5

joomla

tecnologia

wordpress

verdi

cuatroestrellas

slideshare

nx

tic

smarthomeforum

microblogging

obermann

smartphone

philippines

ultrabook

vce

mwc2012

activitystream

cloudcomputing

bürgerbeteiligung

market

dhilipsiva

live

iphone

atomprogramm

cebitblog

ibm

telekommunikation

chip

spd

monitoring

scc12

merkel

itbdms

date

data

hannover

sv

fp7

demandcon

lsr

tweet4taiji

lsp

deutschland

starcraft2

eu

matchandmeet

tradeshow

sapcebit

archos

wlan

bookmark

tortenattacke

cebitaus

holder

t3n

russia

tweet

german

hach

ehrensold

ita

pebble

nieuws

emailmarketing

datev

jfb

tastets

robopole

shopping

siemens

suse

ibmcebit12

technology

cebitc3

putin

code_n

r"dseal2012

facebookdown

rousse$ blog

libreo(ce

cebit_ecm

xing

ipad3

ka$ee

idg

netbook

hessen

lol

agorum

fraunhofer

pitches

alemania

ar
acer

storage

itnovum

zarafa

dilma

todosobretec

messe

tv

tt

opensource

feria

thinkup

leistungsschutzrecht

sc2

u2442

design

technique

communardo

rastreosat

csgo

thingsthatpissgirlso

einrichtungen

galaxynote

magento

pbc12

fb

$

apps4de
e20

herweck

gadget

abschlusspk

piraten

leagueo%egends
drupalcebit12

launch

drupal

personaldata

z77

knoppix

qrcode

ecommerce

forschung

kinder

tfb

new_tech

syrischen

reisgenoten

play

oliaufcebit

mobile

frasesdeundespecho

kt

asus

microsoft

multimedia

cdu

typo3

iem

obama

express

threestrikes

ondemand

startup

barc

dayview

vortrag

keyboard

actu

webciety

politique

campixx

community

linux

pr

followmejp

frauentag

wirtschaft

cebitpeople

voi

frauen

socbiz

windows8

torte

rhodin

x86
opendata

belgium
esport

robotpoledancers

tablet

pressemitteilung

bio

justizskandal

google

trends

saas

p2542g

innovation

bi

germany

nsu

msi

familie

info

windows

drupalchix

streik

robots

safebookhanover

youtube

sapcloud

bigdata
standort

kmu

hwbox

cgc12

facebook

bwstand

sosbrazil

noticias

video

vuck21

vmware

business

huawei

nazis

cloudservices

corruptiontrak

apple

app

cebit2012

cloud

digitalagenda

awesome

mxincy

strafanzeige

opengov

afp

robot

gigabyte

galaxy

nfc

emc

weilerbach

actionapps

ipod

zapfenstreich

galaxytab

twostrikes

coworking

gauck

brasilien

management

dessau

cebit_2012

ipad

sea

fail

coolermaster

collaboration

reduceemails

cs

fujitsu

tspecial

ultrabooks

qr

supertuesday

bitkom

warnstreik

webapp

sachsen

fdp

c3

starcraft

ittransformation

android

iot

ios

s21

ifollowback

gulli

mwcebit12

seedlounge

vectorwise

esltv

twitter

esl

lifestyle

tweakers

uestra

drupalconmunich

hr

dms

polizei

atlassian

bcn



 

    RESEARCH REPORT VTT-R-1113-13 
17 (23) 

 
 

 

• More generally, visual network analytics provide means to model the skeleton of an 
ecosystem, bringing transparency to something that might be tacit (McKinsey 2011).  

• It is important to keep in mind the fact that the person looking at visualization is able 
to observe many of the other metrics: the number of connections per node, the size, 
diameter, and density of the network and so on.  

• Additional information can be inferred from the actors in the network such as the 
financial results of companies, the volume of the possible liquidity events, the size of 
venture capital fund, change in the number of people working for a company and so 
on can be projected on top of the network through node size, color or other visual 
properties.  

 
Our experience shows that a straightforward way to allow interactive network exploration is 
to use network visualization widgets based on Web technologies, exposing variability and 
enabling experimentation (McKinsey 2011). Gexf-JS1 presents an example of a useful tool 
allowing users to browse the nodes and links of a network that has been prepared with a 
chain of expert tools. An interactive version of the Tekes YIC network is available online: 
http://bit.ly/browse-tekes-yic-network. 
 
Also, from a more narrow, quantitative perspective, network analysis introduces useful 
means for indicator development: diameter, density, cluster analysis, node count and other 
network-level metrics can be used to trace the changes in the ecosystem in the whole. To 
quantitatively evaluate the role of individual nodes, metrics such as degree, in-degree, 
outdegree, betweenness, clustering coefficient and other become useful.  
 
Showing a rough sketch of a phenomenon is the important first step toward its modeling. The 
eventual objective in modeling is to enable simulation and prediction. To create a model of 
this level of detail, however, we need to first make sure that the different stakeholders see 
the model as valid. Here, policy makers, entrepreneurs, serial entrepreneurs, business 
angels, venture capital investors and e.g. education developers have a very different 
viewpoint, yet at best, they all should accept the created models. 

6.4 Dissemination and publications 

Much of the shared content about Sindi is available from  “Sosiaalisen median tukemat 
käyttäjälähtöisen innovation indikaattorit” at Tekes Hankegalleria: 
http://www.hankegalleria.fi/tekes/?so_id=29507 . In addition, the Tekes Policy Brief 
“Sosiaalisesta mediasta data innovaatiotoiminnan ymmärtämiseen ja mittaamiseen” 
communicates about the results from the policy perspective (also available from 
Hankegalleria).  
 
List of publications (all of the conference papers were presented at their respective 
conferences; the list is presented in chronological order): 
 
Huhtamäki, J., Russell, M. G., Still, K. & Rubens, N. 2011. A Network-Centric Snapshot of 
Value Co-creation in Finnish Innovation Financing. Open Source Business Resource, March 
2011: Co-creation. Available: http://osbr.ca/ojs/index.php/osbr/article/view/1288/1234 
 
Still, K., Russell, M. G., Huhtamäki, J., Yu, C. & Rubens, N. 2011. Gender and Innovation: 
Networks of Executive Women in Technology-Based Companies. Proceedings of Triple Helix 
IX Conference, July 2011, Stanford University. Available: 
http://www.leydesdorff.net/th9/THIX_Women_final.pdf 
 
Still, K., Tervakari, A-M., Huhtamäki, J., Isomursu, M. , Koskela, K. & Silius, K. 2011. User 
driven social innovation: roles and knowledge of university, business, government and the 

                                                  
1 Gexf-js at GitHub: https://github.com/raphv/gexf-js 
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community of users in the case of a web based service. Proceedings of Triple Helix IX 
Conference, July 2011, Stanford University. Available: http://www.leydesdorff.net/th9/TH-
Erimenu-final-1.0.pdf 
 
Still, K., Russell, M. G., Huhtamäki, J. & Turpeinen, M. 2011. Explaining innovation with 
indicators of mobility and networks: insights into central innovation nodes in Europe. 
Proceedings of Triple Helix IX Conference, July 2011, Stanford University. Available: 
http://www.leydesdorff.net/th9/THIX-InnovationEcosystemMobility-final.pdf 
 
Russell, M. G., Still, K., Huhtamäki, J., Yu, C. & Rubens, N. 2011. Transforming Innovation 
Ecosystems through Shared Vision and Network Orchestration. Proceedings of Triple Helix 
IX Conference, July 2011, Stanford University. Available: 
http://www.leydesdorff.net/th9/3NWAFYZH9_Russell.pdf 
 
Yu, C., Russell, M. G., Still, K., Rubens, N., Huhtamäki, J. & Pöchko, J. 2011. Social Media, 
Reputation and Branding of Innovation Hubs: A Periscope Using Content Analysis of Twitter. 
Proceedings of Triple Helix IX Conference, July 2011, Stanford. Available: 
http://www.leydesdorff.net/th9/Social%20media,%20reputation%20and%20branding%20of%
20innovation%20hubs.pdf 
 
Huhtamäki, J., Russell, M. G., Still, K. & Rubens, N. 2011. Business Angels and Investment 
Organizations as Networked Co-creators in the Finnish Innovation Ecosystem. Proceedings 
of Triple Helix IX Conference, July 2011, Stanford. Available: 
http://www.leydesdorff.net/th9/THIX-FinnishInnovationEcosystemCo-creation-final.pdf 
 
Still, K., Isomursu, M., Koskela-Huotari, K., & Huhtamäki, J. (2011). Social media-supported 
indicators for user-driven service innovation. Proceedings of VTT Symposium on Service 
Innovation, August, 2011, Espoo, Finland (pp. 208–217). Kopijyvä Oy, Kuopio 2011. 
Available: http://www.vtt.fi/inf/pdf/symposiums/2011/S271.pdf 
 
Rubens, N., Russell, M.G., Perez, R., Huhtamäki, J., Still, K., Kaplan, D. & Okamoto, T. 
2011. Alumni Network Analysis. In Global engineering education conference (EDUCON), 
2011, IEEE, Amman, Jordan, 2011, 606-611. Available: http://www.innovation-
ecosystems.org/wp-content/uploads/2010/12/2011.educon.pdf 
 
Still, K., Huhtamäki, J., Isomursu, M., Lahti, J., & Koskela-Huotari, K. (2012). Analytics of the 
impact of user involvement in the innovation process and its outcomes. Case study: Media-
Enhanced Learning (MEL) service. Presented at the 4th World Conference on Educational 
Sciences, February 02-05, 2012, Barcelona, Spain. Accepted for publication in Procedia 
Social and Behavioral Sciences, 2012. Available: 
https://dl.dropbox.com/u/4026049/sindi/article/WCES-case-MEL-final.pdf 
 
Still, K., Huhtamäki, J., Russell, M. G. & Rubens, N. 2012. Transforming Innovation 
Ecosystems Through Network Orchestration: Case EIT ICT Labs. Proceedings of the XXIII 
ISPIM Conference – Action for Innovation: Innovating from Experience, June 17-20, 2012, 
Barcelona, Spain. Available: https://dl.dropbox.com/u/4026049/sindi/article/ISPIM-
transforming-eit-ict-labs_v10.pdf 
 
Basole, R. C., Russell, M. G., Huhtamäki, J., & Rubens, N. (2012). Understanding Mobile 
Ecosystem Dynamics: a Data-Driven Approach. Proceedings of the 11th International 
Conference on Mobile Business, June 21-22, 2012, Delft, Netherlands. Available: 
http://dl.dropbox.com/u/4026049/sindi/article/ICMB-ecosystemdynamics-cameraready.pdf 
 
Huhtamäki, J., Still, K., Isomursu, M., Russell, M. G. & Rubens, N. 2012. Networks of 
Growth: Case Young Innovative Companies in Finland. Proceedings of the 7th European 
Conference on Innovation and Entrepreneurship, September 20-21, 2012, Santarém, 
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Portugal. Restricted access: 
https://dl.dropbox.com/u/4026049/sindi/article/ECIE_Networks%20of%20growth_v10.pdf 
 
Friedrich, P., Huhtamäki, J., Koskela-Huotari, K., Karppinen, K., & Still, K. (2012). Facilitating 
active participation in webbased co-development. Proceedings of Innovation through Social 
Media (ISM), December 3, 2012, Oslo, Norway. Available: 
http://www.tapironline.no/fil/vis/1086 
 
Still, K., Huhtamäki, J., Russell, M. G., & Rubens, N. (2012). Paradigm shift in innovation 
indicators—from analog to digital. Proceedings of the 5th ISPIM Innovation Forum, 9-12 
December, 2012, Seoul, Korea.  

 
List of workshops, seminars organized: 

• “Innovation Ecosystems Summit”, Stanford, US, July 2011 
• A thematic Workshop “Accelerating Trust through Telepresence: Relationship 

Resources and Triple Helix Dependencies for Co-creating Innovation” , organized at 
Cisco Headquarters in San Jose, for Triple Helix IX Conference in Stanford, US July 
2011. 

• Workshop“Visualizing Innovation Ecosystems” at MindTrek, Sept 28, 2011 
• Seminar “Innovation Ecosystems in Learning Technologies and Eduation” at 

University of Electro-Communications, Tokyo, Japan on May 16, 2012 

7. Validation of results 

For our theoretical approach, validation meant tieing our research to the research conducted 
by others. Especially valuable were discussions with prof. Stephen Vargo, who is a leading 
thinker in service innovation and a proponent of systemic understanding of exchanges 
between actors (service dominant logic). Also collaboration with visual ecosystem analysis 
scholar Dr. Rahul C. Basole allowed us to both broaden and validate our approach. In 
addition, with the progress of Sindi we noticed that our themes and approaches became 
more prominent in the publications. For example, in an article in Harvard Business Review 
October 2012 it is stated that: “Data-driven decisions are better decisions—it’s as simple as 
that. Using big data enables managers to decide on the basis of evidence rather than 
intuition”—corresponding very much to our data-driven approach that we developed and 
practiced throughout Sindi. 
 
Within the specific cases and subsequent examples of social media indicators, we relied 
heavily on informal discussions and feedback from the stakeholders of those case 
environments as well as on workshops we arranged and the scientific conferences and other 
arenas throughout the project. Hence, about the validity and relevance of the results we 
heard comments like: “We are used to making decisions with data that is three years old”, 
“but can social media data be relied on”, “these are not real indicators”, “it is a nice picture 
but what does this mean?” and “we have never seen this before”, “this has really been eye-
opening”. Generally, we noticed that network visualizations are not something that people 
are used to, and a lot of explaining was needed for people to understand what is included in 
the picture. Also, it seemed to be beneficial if people could see themselves, or their 
organizations, in the visualizations—corresponding to the visual network analysis strategy 
“start with what you know, then grow” formulated by an often cited information visualization 
researcher Jeffrey Heer (2005).  
 
Due to the highly contextual and temporal nature of networks as well as the visualizations 
and indicators describing them, we did not utilize a formal evaluation framework in this initial 
exploratory study of innovation indicators. However, the overall feedback of the research 
project can be characterized as positive. For example, one of our papers got rewarded as 
“best paper” at ICMB2012, one paper was awarded as “best technology paper” at ISPIM 
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Seoul 2012; furthermore, at ISPIM Seoul 2012 we heard from head of innovation at NSN that 
they are going to use our approaches at their work. We have been asked to present our 
ideas to various stakeholders, especially those of the Finnish innovation ecosystem, and to 
continue collaboration with them. 

8. Conclusions 

Sindi’s quest for novel innovation indicators, specially in the context of including user (user-
driven innovation) and widening the understanding of innovation to include service 
innovation, required thorough analysis of innovation activities and their measurement in 
general, as well as within case environments. Part of this understanding is captured in the 
paradigm shift presented above (addressing the need and possibilities of novel indicators) as 
well as in the process description, which highlights the use of various methods and tools, but 
also the need for human interpretation within the context. 
 
The resulting novel indicators are visual indicators that exhibit the social network metrics 
(such as betweenness centrality and in-degree) in an intuitive, user-friendly way. Though we 
propose that these novel indicators can bring novel insights into innovation activities at 
ecosystem level as well as allow for zooming in to look at individual actors and their 
networked innovation activities, we recommend their complementary use together with other 
existing or emerging indicators. Furthermore, challenges remain in three different levels: (1) 
managing the data-driven process toward these new indicators insists seamless integration 
of its phases, requiring oftentimes special competences and tailored software components; 
(2) interpreting and comparing these new indicators required new kinds of processes as they 
might be context specific and in visual format; and (3) acknowledging the fact that even the 
novel big data based indicators tell us more about the history than about the future, which 
posits demands for even more advanced tools and methods to simulate or predict the future 
for support taking the what-if approach (Haas et al. 2011). 
 
Overall, we agree with Kohlhammer et al. (2012) in that “visualization and visual analytics are 
vital for informed decision-making and policy modelling in a highly complex information 
environment overloaded with data and information”. Hence, we propose that social media 
provides access to volumes of global, multipurpose, real-time digital data related to 
innovation activities in a cost-efficient manner. The visual representations based on these 
vast datasets are not intended to replace other traditional or emerging innovation indicators, 
but are seen to bring added value to understanding, managing and improving innovation 
activities, both on ecosystem-level as well as zooming to individual actors and their 
networked innovation activities. We see this adding to innovation management with 
possibilities of (adapted from McKinsey 2011):   

(1) Creating transparency, for example by making tacit information related to connections 
and relationships very explicit, or visible, through network visualizations;  

(2) Exposing variability and enabling experimentation and simulation;  
(3) Segmenting populations, or networked individuals, to tailored actions;  
(4) Supporting human decision-making with automated algorithms; toward innovating 

new business models, products and services. 

9. Summary 

Sindi stands for Social media supported indicators for monitoring and evaluating user driven 
innovation. Sindi was a two-year, Tekes funded project and a collaboration between VTT, 
Tampere University of Technology (TUT) and Stanford-led Innovation Ecosystems Network 
(IEN). Through a spectrum of cases from end-user level to city, regional, national, European 
and global level, the project worked to develop data-driven indicators for timely, actionable 
insights on user-driven innovation as well as the network structure and dynamics of different 
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innovation ecosystems. A major part of the project was the development of data-driven 
methods for visual network analysis as well as the integration of the methods with the 
research paradigms of innovation, innovation policy and user driven innovation.  
 
As a result of the project, it was shown that social media provides data that can be used 
toward exploring innovation activities in various levels. Using social network analysis, novel 
types of indicators that can be called “blue sky indicators” were introduced — in forms of 
network visualizations including network analytics; also other forms of visualizations, such as 
time lines, were seen to bring insights. The project results have been communicated and 
validated through scientific articles, workshops arranged as well as formal and informal 
discussions with various stakeholders of the research. 
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